
 

 

Las tarjetas comerciales de Liebig: una historia 

material y visual 

Curso de posgrado, Universidad de Buenos Aires, en el marco del Centro Franco-

Argentino.  

 

Por Anne-Valérie DULAC (Senior Lecturer in Elizabethan Studies - Sorbonne Université) 

y Claudia ROMAN (Instituto Ravignani, Universidad de Buenos Aires / CONICET) 

 

avdulac@gmail.com - balerdiroman@gmail.com 

 

Fechas, horarios, lugar 

 

Desde el lunes, 8 de septiembre hasta el viernes, 12 de septiembre de 2025 

de 15 a 18 horas.  

Instituto de Historia Argentina y Americana "Dr. Emilio Ravignani", dirección 25 de Mayo 

221, 2do. piso, CABA 

Aula "C" 
 
 

Sumario 

 

Este curso examina la producción de tarjetas publicitarias de la empresa Liebig desde 1872 

hasta mediados del siglo XX. Liebig, que explotaba las cabañas ganaderas de Uruguay y 

Argentina para producir su famoso extracto de carne, fue el principal proveedor de este tipo 

de material publicitario durante todo el periodo en Europa.  

 

Las tarjetas comerciales editadas por la empresa Liebig, a menudo publicadas en diversas 

lenguas, circularon masivamente a partir de la década de 1870, sobre todo en Europa y los 

Estados Unidos. Constituyeron un elemento central dela estrategia comercial internacional 

de la empresa, cuyas fábricas instaladas en Argentina y Uruguay eran de gran magnitud. Las 

tarjetas, muy llamativas, resultan un testimonio de la circulación de paisajes, tipos humanos 

y temas que interesaba a la empresa difundir, buscando captar la atención de su público a 

través de representaciones a menudo estereotipadas.  

  



A partir de un análisis material y visual de estos mapas y de su evolución, se trata de 

comprender mejor las razones de la elección del formato, los temas, el tratamiento y el brillo, 

con el fin de captar las cuestiones históricas, sociales y culturales implicadas. Este curso se 

basa en los trabajos de investigación realizados por Anne-Valérie Dulac como investigadora 

residente en el Mucem (Museo de Civilizaciones de Europa y del Mediterráneo), que posee 

una de las mayores colecciones públicas de carte réclame de Francia. 

 

Lengua de enseñanza y textos utilizados 

 

El seminario se impartirá en inglés y español.  

 

Programa del seminario 
 

El seminario constará de 4 sesiones de 3 horas cada una (12 horas en total). 

 

Please note: We will devote the beginning of each session to a lecture that will establish the 

historical and technical foundations of the discussion, before turning, in the final part of each 

session, to a collective examination of selected series of chromolithographed trade cards. 

 

Clase 1: lunes, 8 de septiembre  

Chromolithographed Trade Cards: The Rise of a Medium 

In this first session, we will look at the rise of chromolithography and the changes it triggered 

in advertising production. After discussing the technical developments that made its 

emergence possible, we will examine the major transformations it accompanied in late 19th-

century Europe, more particularly the shifts in the economic and commercial sectors. This 

will allow us to situate this invention and its role at the heart of the history of mass advertising 

techniques. Finally, we will focus more specifically on the trade card as an object within this 

wider history. We will in particular try and distinguish the advertising card from other types 

and formats of chromolithographic commercial production (such as posters, labels, etc.). 

 

Clase 2: martes, 9 de septiembre 

Liebig - The Birth of a Brand & its Advertising Strategy 

In this second session, we will turn to the specific history of the Liebig company, founded in 

the second half of the 19th century. After retracing the different stages that led to its creation, 

as well as Baron Liebig’s role in the company’s history, we will consider its international 

dimension, particularly the ties connecting this company to Argentine and Uruguayan 

history. We will then focus on the key elements of the brand’s innovative advertising strategy 

and the media and supports it favoured. This will lead us to examine the central role which 

the production of chromolithographed cards played in the development of this multinational 

company, and what this reveals about an early form of commercial storytelling. We will also 

seek to place Liebig’s card production in the broader context of advertising practices of 

competing brands. 

 

Clase 3: miercoles, 10 de septiembre 

Trade Cards & the Making of a European Visual Canon 



In this third session, we will focus on the subjects depicted on Liebig cards, with particular 

attention to extra-European themes (especially South American ones). We will demonstrate 

how these advertising products are part of a key moment in the construction of a canonical 

European visual culture, one that partly relies on political, colonial, gendered, and racial 

power structures. We will also consider children as new targets of marketing experts and 

explore what these cards borrowed from contemporary European educational reforms, in 

order to implement a programme that went far beyond mere commercial requirements. 

 

Clase 4: jueves, 11 de septiembre 

The Performance of Images - The Dramatic 'Puissance' of Trade Cards 

This final session will examine a specific aspect of chromolithographed trade card 

production: the representation of literary subjects, and more particularly theatrical ones. We 

will explore what these series of literary-themed cards reveal about the interactions between 

contemporary literary or theatrical developments and advertising, and how they paved the 

way for strategies that exploited key cultural and artistic fields for advertising purposes. 

 

Clase 5: 
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